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by Steven Yeo 

Dear NUS Business School Alumni Association 
(“NUSBSA”) Board Directors, BSA Members, 
fellow alumni and friends, 

It is my pleasure to present this message as we 
close out a year of meaningful milestones and 
genuine community. Anchored by two landmark 
anniversaries and a record-breaking Bizad 
Charity Run, this has been one of our most 
eventful and community-driven years in recent 
memory. 

Over the past year, NUSBSA continued to strengthen its mission of fostering lifelong 
connections among alumni while supporting the growth of our NUS Business School 
community. Through our events, outreach initiatives, and collaborations, we have 
remained committed to creating opportunities for engagement, mentorship, networking, 
and giving back. 

This year was particularly significant as we celebrated two important milestones — NUS 
Business School’s 60th anniversary (“NUS Biz 60”) and the National University of 
Singapore’s 120th anniversary (“NUS 120”). These milestones served as a timely 
reminder of the rich legacy, achievements, and contributions of generations of alumni, 
faculty, students, and partners who have shaped the NUS community over the decades. 
NUSBSA was proud to support and participate in these celebrations, commemorating 
the enduring spirit and excellence of our alma mater while looking ahead to the future. 

On the governance front, I was particularly encouraged by our inaugural collaboration 
with the Singapore Institute of Directors (SID) for a board orientation session in April 
2025. This set the tone for how we intend to lead — with rigour, accountability, and a 
commitment to doing things properly. 

During the financial year, we organised and supported a wide range of alumni 
engagement activities and community initiatives. These included networking sessions, 
alumni gatherings, industry sharing events, charity initiatives, and collaborative 
programmes with NUS and the broader alumni network. It was heartening to see strong 
participation and continued enthusiasm from our alumni community across different 
generations. 
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One particularly meaningful achievement this year was our continued support for 
bursaries and student financial assistance. For Academic Year 2025/2026, NUSBSA 
supported 71 bursary recipients through approximately S$185,000 in disbursements 
across 51 sub-name bursaries. These numbers reflect not just generosity, but a 
sustained culture of giving back that defines the NUS Business School family. 

We were also encouraged by the strong support 
for the NUS Bizad Charity Run 2026, which 
brought together students, alumni, corporate 
partners, and friends of the School in support of 
meaningful causes. With over 1,500 
participants and more than S$90,000 raised — 
contributing to a cumulative total of S$3.4 
million over 16 years — the event showcased 
the strong spirit of service, community, and 
alumni engagement that continues to define 
the NUS Business School family. 

Our membership base has grown to over 700 members, and I am especially heartened 
by the quality and depth of engagement we have cultivated — not just the headcount, but 
the connections formed and sustained across generations of alumni. 

None of these achievements would have been possible without the dedication and 
contributions of our Board of Directors, volunteers, partners, donors, and members. On 
behalf of the Association, I would like to extend my sincere appreciation to everyone who 
has generously given their time, effort, and support throughout the year. 

Looking ahead, we will continue to invest in meaningful programming, deepen our 
partnerships with NUS and the broader alumni ecosystem, and explore new ways to 
engage our growing base of younger alumni. Planning for the Bizad Charity Run 2027 is 
already underway, and I look forward to sharing more updates as the year unfolds. 

Thank you for your continued support of NUSBSA. I look forward to another fruitful year 
ahead with all of you. 

 
Steven Yeo 
President 
NUS Business School Alumni Association 
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by Secretariat 

MEMBERSHIP 

798 

Total Members 

46 

New Members  
(As of 31 March 2026) 

FINANCIAL SURPLUS 

S$2,862 

27.4% increase from FY24/25 

 

MEMBERSHIP STATUS AS OF 31 MARCH 2026 

 

Membership Category New Members Signed Up 
(1 April 2025 – 31 March 2026) 

Total Members 

Lifetime Members 10 726 

Annual Life Members  9 16 

Student Members  5 24 

Annual Affiliate Members 20 22 

Annual Recent Grad Member 2 10 

TOTAL 46 798 

 

COLLABORATION WITH BIZAD CLUB 

BIZAD CHARITY RUN 2026 CONNEXXION 2026 

Participants 

Community, alumni & students 
>1,500 

Raised this edition >S$90K 

Total amount raised 

Across 16 editions 
>S$3.4M 

 

Attendees 

Young alumni & students 
230 

Alumni contributors 

Mentors & speakers 
35 

 

 

 

 

 

 

 



NUSBSA Annual Report 2025–2026 NUS Business School Alumni Association 

Build Connections That Inspire, Educate and Empower 

IMPACT REPORT 05 

 

BURSARY & EXPERIENCE FUND 

71 

Bursary Recipients 

S$185K 

Bursary Disbursed 

3 

Experience Award 
Recipients 

S$7,500 

Experience Fund 
Disbursed 

 

Cumulative bursary recipients 
624 students supported to date 

Cumulative EF recipients 
116 alumni enriched 

 

S$192.5K+ 

Total financial support disbursed in FY25/26 

 

STRATEGIC PARTNERSHIPS & GOVERNANCE 

Singapore Institute of Directors 

Board orientation + “So, You Want To Be A Board Director?” panel (Oct 2025) 
 

International Coaching Federation 

20+ Walk & Coach pairs; coaches given free 1-yr affiliate membership 
 

NUS Alumni Ventures + Koru VC 

“RESONATE” event on impact investing & philanthropy 
 

 

COMMUNITY & ENGAGEMENT HIGHLIGHTS 

Walking Interest Group 

>85 
Attended across all 3 sessions 
 

 Willing Hearts 
Every Hand Makes a Difference! 
Community outreach 

 Santai Soirée 2025 

>70 
Attended  
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NUSBSA continued to grow its membership base during the financial year 2025–2026, 
reinforcing its position as one of the most vibrant alumni associations in Singapore’s 
business community. 

Total membership now stands at over 700 members, largely comprising of Lifetime 
Members. Between July 2025 and March 2026, the Membership Wing curated a 
programme of signature events designed to bring alumni together in ways that were 
intentional, inclusive, and genuinely worth showing up for. From walking interest groups 
to Santai Soirée — our flagship year-end gathering — each event was built around a 
simple conviction: that the most enduring alumni connections are forged not through 
obligation, but through shared experience. 

This year, the Membership Wing took deliberate steps to elevate the quality of each 
engagement, moving beyond attendance numbers to focus on the depth and 
meaningfulness of the interactions we facilitated. 

We continued to build on our cross-association partnerships with NUS BIZAlum, NUS 
MBA Alumni Association, and NUS Mandarin Alumni Association, deepening our 
collaborative programming to maximise participation, widen our reach, and use our 
collective resources more effectively. These partnerships have become a cornerstone 
of our engagement strategy — ensuring that alumni across programmes and cohorts 
find a home within the broader NUS Business School family. 
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BOARD 

07 

 

by Connie Ong 

 

In April 2025, the Singapore Institute of Directors (SID) collaborated with BSA for the first 
time. With new directors on the BSA Board supporting our new President Steven Yeo, it 
was important that our directors were well-equipped with an understanding of their roles 
and responsibilities. And what better way than to hear it first-hand from SID’s then CEO 
Mr Terence Quek and SID’s past Chair Ms Wong Su-Yen. 

It was a close-door discussion between Terence, Su-Yen, BSA President Steven Yeo, and 
BSA members of the Board. We thank NUS BizAlum for their assistance in securing the 
Mochtar Riady Building venue and for providing a sumptuous breakfast. Turnout was 
excellent and everyone left feeling more equipped with confirmed knowledge on what is 
expected of us as BSA directors. 

The session clearly struck a chord with attendees. Board member Chin Keong Oh 
summed it up well: the quality of insights from such distinguished speakers, generously 
shared over sandwiches and kopi, was remarkable. Many of the best practices shared 
are directly applicable to BSA, and he left with valuable takeaways. Partnerships with 
organisations like SID can meaningfully strengthen our board’s capabilities, and we look 
forward to more such collaborations ahead. 
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by Connie Ong 

Walking Interest Group – Pulau Ubin 
 

 

After Coney Island and Sentosa walks last financial year, we continued our island theme 
to Pulau Ubin in June 2025.  This was a huge success with more than 25 pax attending 
including our friends from MBA Alumni and NUSBSA’s first President and his wife.  Many 
who attended have either never stepped foot in Pulau Ubin or had done so ten years or 
more ago.   

It was really fun to have most of us riding bicycles around the island, visiting the 
biodiverse Chek Jawa Wetlands, and enjoying panoramic views from Pukau Hill. For 
those who preferred not to cycle, cab transport around the island was arranged. 
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Walking Interest Group – Walk & Coach, Botanic Gardens 

 

 

In August 2025, we again worked with the International Coaching Federation (ICF) to 
organise our third Walk & Coach Experience event at the Botanic Gardens. Our friends 
from MBA Alumni were also invited to join in, and this time we maxed out attendance with 
more than 20 pairs of coaches and coaches! 

It was truly awesome to see coaches from ICF and coachees from BSA and MBA stroll 
and delve into topics of their interests such as professional careers, balanced lifestyle 
ambitions, retirement goals, and health aspirations, and many more. This helped BSA 
and MBA members to experience firsthand an ICF coaching session which many have 
found to be interesting and beneficial.   

Consequently, these ICF coaches were given a one year free affiliate membership to 
similarly enable them to get to know BSA better, so that together we can build on other 
future potential networking opportunities. 

 

WALKING INTEREST GROUP 09 
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Walking Interest Group – Sungei Buloh 

 

 

In September 2025, following the success of our Pulau Ubin walk, we moved to another 
wetlands destination: Sungei Buloh Wetland Reserve — Singapore’s first ASEAN Heritage 
Park, featuring 202 hectares of mangrove, mudflats, and ponds rich with biodiversity. 

Our group of 20 covered all the trails in the wetlands, including the Coastal Trail, 
Mangrove Boardwalk, Forest Trail, and Migratory Bird Trail. After the walk, some of us 
ventured across the road to visit Hay Dairies Farm, a goat farm where we could watch 
milking demonstrations and feed the goats. The adventure concluded with brunch at 
Bollywood Farms café, which boasts farm-to-table meals. 

 
 
 
 
 
 
 
 

WALKING INTEREST GROUP 10 
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by Thompson Wong 

Strategic Partnership with Singapore Institute of Directors (SID) 
 

 

NUSBSA continues to be deeply committed to creating meaningful opportunities for its 
members to connect with Singapore’s broader business landscape. In 2025, NUSBSA 
took a significant step by partnering with the Singapore Institute of Directors (SID). 

This included a joint event in October 2025, “So, You Want To Be A Board Director?” — a 
discussion on the role of board directors and corporate governance, featuring a panel 
session with Steven Yeo (President of NUSBSA), Su-Yen Wong FSID CSP (Immediate Past 
Chair of SID), and Terence Quek (SID CEO). Panellists shared insights drawn from their 
experiences across different types of boards. 

We also partnered SID on exclusive offers for its storied directorship programmes for 
advanced leaders and senior board directors. Such partnerships are rooted in a shared 
vision of empowering individuals, fostering innovation, and nurturing a vibrant 
entrepreneurial ecosystem. 
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12 

 
Industry Partnership with NUS Alumni Ventures (NAV) 

 

 

NUSBSA, NUS Alumni Ventures (NAV), and Koru VC joined forces for the highly 
anticipated exclusive event “RESONATE”, which explored a more productive way to think 
about one’s perennial relationship with money and its purpose. The event featured 
Danny Almagor (CEO of Small Giants Academy) and Thomas Knudsen (Principal of 
Rumah Group), who shared their experiences in deploying capital for long-term impact 
and philanthropy. 

RESONATE was supported by Small Giants Academy and Rumah Group & Foundation. 
The event was attended by a diverse group of NUSBSA members comprising family 
business owners, established business entrepreneurs and professionals who desired to 
improve their relationship with wealth, people and planet. 

Such industry partnerships help NUSBSA members to gain valuable access to thought 
leadership and business insights, rethink assumptions about capital deployment, and 
be plugged into networking opportunities among like-minded peers. Long known for their 
entrepreneurial spirit, NAV and its trailblazing community represent one such example – 
they are Southeast Asia's first student-run angel investment network and was 
established in 2020 to connect angel investors and mentors. NUSBSA will continue to 
champion career and business opportunities for its members through such industry 
partnerships and events. 
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13 

 

by Raffles Ng 

 

On 22 November 2025, the NUSBSA Community Engagement team organised a 
volunteering event at Willing Hearts (“WH”) soup kitchen. 

Driven by a shared commitment to contribute meaningfully to society and support the 
less privileged, the session proved to be both humbling and rewarding. As a regular 
initiative under NUSBSA Community Engagement, it was our privilege to partner with WH 
in preparing and distributing warm meals to those in need. 

The event was well supported by enthusiastic volunteers, comprising EMBA alumni, BBA 
alumni, and students from NUS Business School. Volunteers were assigned to various 
stations, including food packing and the preparation of vegetables and meat. Despite 
many undertaking these tasks for the first time, all volunteers rose to the occasion with 
dedication and teamwork, ensuring that meals were prepared efficiently and with care. 
The session was also marked by lively interactions, with laughter and meaningful 
conversations shared among alumni and student volunteers alike. 

The event concluded with a group photo-taking session. Volunteers expressed their 
appreciation for the opportunity and indicated strong interest in participating in future 
NUSBSA Community Engagement initiatives. 

This event would not have been possible without the close collaboration between 
NUSBSA and WH. It was organised by NUSBSA Director, Mr Raffles Ng. We warmly invite 
members to join us at our next Community Engagement activity. 



NUSBSA Annual Report 2025–2026 NUS Business School Alumni Association 

Build Connections That Inspire, Educate and Empower 

SANTAI SOIRÉE 2025 14 

 

by Andrew Tay 

 
 

By 5pm on 9 December 2025, the reservations were confirmed, the booths were set up, 
the gift bags all packed, and the room at South & East was slowly taking shape. I walked 
through the space once — past the neatly arranged tables, the exhibition stands, the 
stage setup for the evening’s performers — and felt the particular stillness that comes 
just before something you’ve spent months building becomes real. 

That’s the part of organising nobody talks about — the quiet before, and the wondering 
whether the effort will land. It did! 

As NUSBSA’s year-end signature gathering, for Santai Soirée 2025 our team went all out 
to make it the kind of evening that would stay with people. Not just a dinner, but 
something more considered: a space where our Alumni community could breathe, 
reconnect, and mark the closure of a year that, for many, had demanded a great deal. 

The five-course dinner was crafted to tell a story; one that moved between Indonesian 
heritage and Western refinement. Jackfruit Rendang opened with depth and restraint. 
Nasi Liwet with Smoked Fish brought something grounded and familiar. Yuan Yang 
Tiramisu closed the meal on a note that was both playful and precise. 
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Across the tables, conversation flowed 
easily. The entertainment for the night 
was also one of our very own BBA 
students and her live singing 
performance serenaded everyone with 
lovely tunes that stayed with people 
afterward. There's something about a 
well-set dinner that removes the usual 
social friction, the stiffness of standing 
receptions, and the background noise 
of cocktail events.  

One of the intentions behind this year's Santai Soirée was also to spotlight the 
entrepreneurial talent within our alumni community. We put up a small brand exhibition 
that delivered that quietly but clearly. Founders presented their work not as pitches, but 
as introductions. The energy was curiosity over commerce, which made for better 
conversations and, I suspect, more lasting connections than any networking session 
with name tags could have produced. This is something the Bizad community does well 
when given the right conditions. The talent is there. It compounds when people are given 
space to encounter each other. 

We also held a silent auction at this 
year’s event. The catalogue featured a 
range of curated pieces - from gift 
hampers, watches, and rare whiskies 
to bespoke silk batik shirts, art pieces, 
and hand-painted designer leather 
bags.  

The evening closed just before ten. 
People lingered. That’s usually the 
clearest sign that something worked 
— not the applause during the 
programme, but the reluctance to 
leave afterwards. 

To everyone who came: thank you for showing up, and for making the room what it was. 
Thank you also to the committee, our sponsors, and our partners at BIZAlum who made 
the evening possible. 
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by Chin Keong 
 

 

The Bizad Charity Run (BCR) held in January 2026 had once again proved to be the crown 
jewel of the NUS Business School’s CSR initiative and the shining star event in our social 
calendar. The 16th edition was the result of a gruelling seven-month operational cycle 
that began in June 2025, which saw over 1,500 participants, marking the event’s largest 
turnout in recent years. 

A dedicated joint committee of 40 students from the NUS Bizad Club and NUSBSA was 
led by Chin Keong Oh, Chairman of the organising committee, with a clear mandate: to 
revitalise the run and reconnect the community through meticulous planning and a 
shared mission. 
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Building the Core: Camp Astrum 
 

In July 2025, the team convened for Camp Astrum, a pivotal retreat designed to transition 
student leaders into a single cohesive unit. The team set an ambitious stretch goal of 
1,000 participants — a 30% increase over the previous year. 

  

To better engage and articulate the empathy and impact of our selected external 
beneficiary, the committee spent time volunteering with our beneficiary, Youth Guidance 
Outreach Services (YGOS) during the last day of the camp. These interactions grounded 
the team’s planning in empathy, ensuring every roadshow and sponsorship deck carried 
a genuine sense of purpose. 

To move from the previous year’s performance to goal of 1,000 participants requires a 
relentless ground campaign and a focus on elevating the event’s atmosphere. 

The committee executed a multi-faculty outreach strategy, launching high-visibility 
roadshows at the Mochtar Riady Building, FASS, and University Town. This grassroots 
mobilization was essential in expanding the donor pool and shattering participation 
targets. 
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17 January 2026: A Record-Breaking Finish Line 
 

The event was graced by Mr Ong Ye Kung, Minister for Health and Coordinating 
Minister for Social Policies, whose presence as Guest of Honour underscored the 
significance of our student-alumni led initiative. The event was also attended by Prof 
Aaron Thean (Deputy President, Academic Affairs & Provost) and the Senior Management 
and Deanery of NUS Business School. 

The run featured the 10KM Competitive Run and the 5KM Fun Run — a vibrant, inclusive 
category designed for families and casual joggers. To further elevate the ambience, the 
team secured a strategic partnership with JBL. By leveraging their professional-grade 
audio equipment, music, and microphones across the route, we transformed the run into 
an immersive experience. This partnership allowed participants to fully soak up the high-
energy ambience, ensuring that the spirit of celebration was felt at every kilometer. 

  
 

Key Success Metrics 
 

Over $90,000 was raised for the NUSBSA Bursary, Student Experience Funds, and YGOS, 
contributing to a cumulative milestone of $3.4 million raised over 16 years. With 1,500+ 
participants, marking the largest turnout in over five years. 
 

Looking Forward: BCR 2027 
 

The legacy continues. We are proud to announce that planning for the Bizad Charity Run 
2027 has officially launched. Following the momentum of this year's success, we look 
forward to opening sign-ups soon. We invite even more alumni to join us next year as we 
continue to grow this fantastic event and deepen our impact on the community. 

Follow us at @nusbcr on Instagram or NUS Bizad Charity Run on Facebook for upcoming 
updates and our next edition. 
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by Andrew Lee 

 

Building on the success of last year’s inaugural edition, Connexxion 2026 marked a 
deliberate effort to scale both reach and impact. Organised by NUSBSA in collaboration 
with the NUS Bizad Club and supported by the NUS Office of Alumni Relations (OAR), this 
year’s edition doubled down on what worked while refining the experience based on 
participant feedback. 

We successfully secured our first cash sponsorship from the Port Authority of Singapore 
(PSA), through the efforts of BizConnect. This enabled us to host Connexxion 2026 at 
Shaw Alumni House, which enhanced the event experience. 

We set an ambitious target of 300 student sign-ups and achieved 303 registrations. Of 
these, 230 students attended the event, significantly exceeding our turnout target of 180 
and representing over 50% growth from the previous edition. 
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On the alumni front, Connexxion 2026 also saw strong overperformance. NUSBSA was 
able to bring in approximately 70% of all participating alumni, underscoring the strength 
of its network in bridging students with industry practitioners. 

Based on feedback, we made a concerted effort to engage more mid-level professionals 
with 5 to 7 years of experience — such as Assistant Vice Presidents, Vice Presidents, and 
Associate Directors — enabling more relatable, practical, and actionable conversations 
for students. 

Overall feedback was positive, with majority of respondents rating the session highly. We 
extend our appreciation to all alumni, partners, and students who contributed to making 
Connexxion 2026 a success.  
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21 

 

by Melissa Chai 

For the 12 months ended 31 March 2026 

 31 March 2026 
S$ Notes 31 March 2025 

S$ 
Income    
Membership Subscriptions 5,690 1 4,650 
Seminars / Talks 1,350 2 30 
Sponsorships 10,500 3 13,576 
Donations 1,530  120 

Annual Dinner 9,214  20,758 

Annual Golf –  5,740 

Charity Run 35,937  – 
Other Income 135 4 10,737 
Total Income 64,356  55,611 

Expenses    
Secretariat Services 6,885  23,950 

IT & Website 3,660  3,355 

Printing, Stationery & Admin Expenses 47  – 

Seminar / Talk Expenses 65  – 

Annual Dinner Expenses 7,155  24,833 

Charity Run Expenses 37,526  – 

Bank Charges 956  693 

Donations, Gifts & Appreciation Dinners 1,530  533 
Other Expenses 2,782 5 – 
Misc Expenses 888  – 

Total Expenses 61,494  53,364 

Net Income / (Deficit) 2,862  2,247 
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by Melissa Chai 

Financial Year 2026 

 Notes to the Accounts Total S$ 

1 Membership Subscriptions  

 Life Members (10), Affiliate (Nil), Annual Life (9), Student Grad (2), Student (5), 
Renewal (32) 5,690 

2 Seminars / Talks  

 So, You Want To Be A Board Director? (23 Oct 2025) 1,350 
3 Sponsorships  

 Santai Soirée 2025 (9 Dec 25) – VANGUARD 500 

 BizAd Charity Run 2026 (17 Jan 26) – NUS BizAlum DVO 10,000 
4 Other Income  

 Event Fees “Resonate” 135 
5 Other Expenses  

 Fees Write-off BCR 25 2,782 
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by Melissa Chai 

As of 31 March 2026 

 31 March 2026 
S$ 

31 March 2025 
S$ 

Assets & Liabilities   
DBS Bank Balance – Main 50,108 24,058 
DBS Bank Balance – Event 10,624 11,795 
Prepayment 988 2,828 
Other Receivable 10,000 54,842 
Total Assets 71,720 93,523 
Accounts Payable – Main – 65 
Accounts Payable – BBA – 945 
Accounts Payable – Event (2021 & earlier) – 269 
Accounts Payable – Event (2022) – 2,952 
Accounts Payable – BCR 2026 4,851 – 
Accounts Payable – BCR 2025 – 27,435 
Donations received on behalf of NUS Bursary Fund – 2,080 
Total Liabilities 4,851 33,746 
Net Assets 66,869 59,777 
Members’ Funds   
Accumulated Funds (Opening) 59,777 30,530 
Add: Current Year Surplus / (Deficits) 2,862 2,247 
Adjustments 4,230 27,000 
Accumulated Funds (Closing) 66,869 59,777 

 

 

 
 

Yeo Joo Wah Steven 
President 

 
 

Melissa Chai Quan Chuen 
Treasurer 
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by Angie Ng and Tan Chek Kian 

For the 12 months ended 31 March 2026 

We have examined the accompanying Balance Sheet as of 31 March 2026, and the 
Income and Expenditure Statement for the year from 1 April 2025 to 31 March 2026 in 
accordance with the policy and practices adopted by the NUS Business School Alumni 
Association (“Association”). 

 

In our opinion: 

(a) The Balance Sheet and Income and Expenditure Statement show fairly the state of 
financial affairs of the Association. 

(b) Proper accounts and records of the transactions and affairs of the Association are 
kept to show and explain all the Association’s transactions and to disclose, with 
reasonable accuracy, the financial position of the Association. 

(c) The receipts and items of expenditure during the year have been in accordance with 
the Constitution of the Association. 

 

 
 

Angie Ng Chui Guat 
Honorary Auditor 

 
 

Tan Chek Kian 
Honorary Auditor 
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